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CQI welcomes new corporate partner
The CQI’s corporate partnership programme connects global industry leaders who are committed to driving quality 
excellence. They work closely with CQI partners to help leverage quality management for stronger governance, agile 
assurance and a culture of continuous improvement.

NGET joins corporate partner programme
The CQI is delighted to welcome National Grid Electricity 
Transmission (NGET) as a corporate partner. NGET owns and 
maintains the high-voltage electricity transmission network in England 
and Wales. Electricity generated from windfarms and other power 
sources is transported via its network of pylons, overhead lines, cables 
and substations. This powers large customers directly connected to 
the network, such as large data centres, as well as lower-voltage local 
distribution networks connected directly to homes and businesses. 

NGET is also delivering The Great Grid Upgrade – the biggest 
overhaul of Britain’s electricity network in a generation, modernising 
the grid so it can deliver cleaner, more reliable and affordable energy 
to homes and businesses. The Great Grid Upgrade will increase 
energy security, create jobs and boost local economies as NGET 
invests in communities across the regions.

David Baskett, Head of Quality and Systems at NGET, said: “Through 
our partnership with the CQI, we are reinforcing our commitment 
to quality excellence. This collaboration connects us with quality 
leaders across diverse industry sectors, fostering shared learning, 
innovation and career development for our people. Together with the 
CQI, we are advancing our quality strategy, enhancing management 
systems, and embedding a culture and mindset that drives continuous 
improvement across the energy sector, supporting our vision to be at 
the heart of a clean, fair and affordable energy future.”

Ian Howe, Head of Membership at the CQI, said: “Having met the 
NGET team on several occasions leading up to the partnership launch, 
it has been clear to see a real commitment to organisation-wide 
quality, and a focus on culture, skills and technology, which we look 
forward to helping with.”

TO FIND OUT MORE ABOUT THE CQI CORPORATE PARTNERS PROGRAMME, VISIT: QUALITY.ORG/ARTICLE/CQI-CORPORATE-PARTNERS

NEWSNEWS

To advertise in Quality World 
or on quality.org, get in touch
Russ Joy  
+44 (0)1223 378 024  
russ.joy@cplone.co.uk

Equalityin qualityMeet some of the women 
bringing diversity to the 

global profession

SPRING 2025

COVER_QW Spring 2025.indd   1

COVER_QW Spring 2025.indd   1

20/03/2025   16:13
20/03/2025   16:13

Dreamers 
and disruptors
Driving innovative, sustainable and 
competitive quality at Quality Live 2025

SUMMER 2025

COVER_QW Summer 2025.indd   1COVER_QW Summer 2025.indd   1 26/06/2025   16:3726/06/2025   16:37

IOSH CEO Vanessa Harwood-Whitcher 

discusses how workplace occupational safety 

and health goes hand in hand with quality

Raising 
standards

Time to 
renew your 
membership

Turn to 
pages 14-15 for 

more details

AUTUMN 2025

COVER_QW Autumn 2025.indd   1
COVER_QW Autumn 2025.indd   1

19/09/2025   10:3719/09/2025   10:37

14  |  QUALITY WORLD  |  WINTER 2025 QUALITY.ORG  |  15

As the global quality profession celebrated World Quality Week 2025, from 10-14 
November, it took the opportunity to reflect and showcase this year’s theme of ‘Quality: 
think differently’. Learn how a few organisations celebrated WQW 2025 – and how they 

are changing traditional quality management practices with new approaches

Quality: think
differently

For more highlights from WQW 2025, go to bit.ly/4abymuC

John Holland, Australia
Q: What does the theme ‘think 
differently’ mean to you and your 
organisation?
For us, it’s about looking beyond the checklist 
and creating a culture where quality is 
everyone’s responsibility. It means challenging 
the usual way of doing things, embracing new 
technologies, and finding smarter, proactive 
solutions. Thinking differently is how we deliver 
excellence and earn trust, not just at project 
completion, but at every milestone.

Q: What lesson has your 
organisation taken from  
WQW 2025?
A: The biggest takeaway was that quality starts 
with culture and building relationships. When 
you invest early in discipline, consistency, 
and shared accountability, everything else 
falls into place. It’s not just about meeting 
standards, it’s about building confidence, 
protecting our reputation, and delivering 
satisfaction to the people who rely on us.  
For John Holland, quality isn’t a box to tick;  
it’s the foundation of success.

Watch John Holland’s 
video on its M7-M12 
Integration project

Alice Delahunty, President, 
Electricity Transmission, 
with the CQI’s Ian Howe. 
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Maturus, Brazil
Q: How can organisations challenge conventional 
thinking in quality management?
A: Don’t be afraid and don’t wait too long to start making changes 
– perfectionism can destroy evolution and innovation.

Q: How does innovation help build a 
quality culture?
A: It ensures that concepts of quality culture don’t stagnate and 
lose purpose for people.

KEC International Ltd, 
India and global
Q: What does ‘think differently’ mean  
to your organisation?
A: It reflects a cultural shift, moving beyond routine compliance 
and encouraging every individual to re-imagine how quality is 
created, improved and sustained. For us, it means questioning 
traditional ways of working, challenging assumptions, and seeking 
innovative, simpler and smarter solutions to everyday problems.

This theme inspires us to embed a mindset of curiosity and 
continuous improvement across all functions… encouraging teams 
to look at processes from fresh perspectives, leverage digital tools, 
and collaborate more deeply with customers and partners to 
deliver first-time-right outcomes.

Q: What lesson has your organisation  
taken from WQW 2025?
A: It reinforced that quality grows stronger when people are 
encouraged to think differently, challenge traditional approaches 
and collaborate openly. It reminded us that small, innovative ideas 
can solve long-standing problems, and that quality must be owned 
by everyone. Above all, it taught us that a culture of quality is built 
every day through new innovating thinking, consistent actions, 
curiosity and commitment.

JDR Cable Systems, UK, USA, Brazil
Q: What does ‘think differently’ mean to 
your organisation?
A: It invites us to challenge traditional approaches to quality 
management and embrace new ways of thinking. This ensures 
everyone in the organisation understands their importance within 
the quality culture, and the power of their voice to help drive 
change and improvement.

Q: What advice would you give to organisations 
looking to challenge conventional thinking in 
their quality management practices?
A: Challenging conventional thinking is about questioning norms 
with purpose, identifying hidden opportunities and designing 
smarter paths forward. Whether you are a manager, a team leader 
or a creative professional, learning how to challenge convention 
can unlock competitive advantage, personal growth and 
breakthrough success.

National Records and Archives 
Authority, Oman
Q: How are you fostering a learning culture to adapt to 
changing needs?
A: We embed continual learning into every initiative. Each activity under 
World Quality Week includes a reflective component for capturing insights 
and lessons learned. Knowledge is then documented and integrated into 
our operational guidelines, aligning with the principles of the Plan, Do, 
Check, Act cycle and institutional knowledge management.

Q: What does ‘think differently’  
mean to your organisation?
A: For our organisation, thinking differently means viewing quality 
not as a compliance tool but as a culture of curiosity, collaboration, 
and purposeful innovation. It is about challenging comfort zones, 
connecting divisions, and transforming individual ideas into collective 
institutional learning.
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Fujikura Automotive, Ukraine 
Q: What does ‘think differently’ mean to 
your organisation?
A: Not being limited by past experience and not being afraid to 
experiment in our daily routines. It is about staying open to new ideas, 
trying new approaches, and learning from them to continuously improve. 

Q: How is your organisation challenging traditional 
approaches to quality?
A: Rather than blocking or forbidding actions, we focus on 
empowering our teams through training and responsibility. When 
people are trusted to make decisions in critical operations, they 
develop a more conscious, thoughtful approach – leading to better 
quality outcomes and stronger accountability.
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